
Information Dissemination 
Toolkit: A Guide to 
Effective Prevention Strategies
This toolkit will provide guidance and resources for effectively sharing messages related to 
substance use prevention with the community. 

Information dissemination is important in promoting health behaviors and preventing substance 
use in communities. This guide provides a comprehensive overview of different information 
dissemination strategies, their effectiveness, and practical steps for organizations to implement 
them effectively.

Information dissemination is sharing important messages from trusted sources with 
the community to promote health and prevent risky behaviors like substance use. 

Traditional Media 
(TV, radio, newspapers)

Social Media 
(Facebook, Twitter, Instagram)

Video-sharing Platforms
(YouTube, TikTok)

Public Announcements
(posters, announcements

in public spaces)
Digital Platforms 

(websites, blogs, online forums)

Educational Resources
(workshops, seminars, trainings)

Podcasts and Audio Content

Print Publications
(magazines, newsletters, flyers)

Text Messages
(SMS, WhatsApp)

Oral Communication
(conversations, speeches)

Where do people get information?

The goal of sharing 
information about 

substance use prevention 
is to help people make 
healthy and informed 

choices. 

Through information 
dissemination, communities, 
coalitions, organizations, and 

individuals can increase 
awareness and readiness to 
engage in prevention efforts.

In today’s world, information 
spreads through traditional and 
social media. Traditional media 

is still important, but social 
media is fast and popular. Both 

methods are effective for 
sharing information.



INFORMATIONAL DISSEMINATIONAL STRATEGIES

MASS MEDIA CAMPAIGNS
Utilize television, radio, billboards, print media, and online platforms to deliver concise and recurring 
messages about substance use prevention. These campaigns aim to reach a wide audience and raise 
awareness about the risks associated with substance use.

EXAMPLES
Anti-smoking 
commercials, billboard 
advertisements 
highlighting the dangers 
of substance use, and 
radio PSAs advocating for 
responsible drinking.

EFFECTIVENESS 
Mass media campaigns are effective strategies for addressing alcohol, tobacco, and 
possibly prescription and other drug use. These campaigns, when carefully planned, 
well-executed, and widely distributed, have been shown to impact behaviors related 
to alcohol and tobacco use. While the evidence for their effectiveness in addressing 
prescription and other drug use may not be as strong, there is some indication that 
mass media campaigns can still play a role in addressing substance use issues 
beyond alcohol and tobacco.

MEDIA ADVOCACY
Engage with local news outlets, policymakers, and community leaders to advocate for policy changes and 
promote substance use prevention initiatives. Media advocacy amplifies prevention efforts by garnering 
media attention and influencing public opinion.

EXAMPLES
Organizing press conferences 
to raise awareness about 
substance use issues and 
collaborating with trusted 
community leaders to amplify 
prevention messages.

EFFECTIVENESS
Media advocacy is an effective strategy for addressing alcohol and tobacco 
use. Media advocacy efforts have been shown to contribute to reducing 
alcohol-related fatal crashes and drunk driving among adolescent and college 
populations, as well as increasing tobacco-related policies and reducing adult 
smoking rates at the county level. However, there is limited evidence regarding 
the effectiveness of media advocacy for prescription and other drugs.

SOCIAL NORMS CAMPAIGNS
Challenge misconceptions about substance use by providing accurate data and promoting positive norms 
within communities. These campaigns aim to change social perceptions and behaviors surrounding 
substance use by highlighting healthier alternatives and peer behaviors.

EXAMPLES
Distributing informational pamphlets 
debunking myths about substance use 
prevalence and organizing community events 
to celebrate healthy living.

EVIDENCE
Social norms campaigns have shown varied evidence of 
effectiveness in reducing substance use by correcting 
misconceptions about peer behaviors and promoting more 
positive norms about health and safety.

GENERAL INFORMATION DISSEMINATION
Spread information about substance use prevention through diverse channels, aiming to reach audiences 
through various platforms and methods. These efforts aim to increase awareness, knowledge, and 
understanding of substance use risks and prevention strategies.

EXAMPLES
Hosting health fairs in collaboration with community 
partners, organizing community events focused on 
raising awareness about substance use, maintaining 
informative and accessible websites that provide 
resources on prevention strategies, and implementing 
educational programs in schools and community centers 
to educate the public about making healthy choices and 
avoiding substance use.

EVIDENCE
While studies didn’t find direct evidence supporting 
the effectiveness of general information 
dissemination for preventing substance use, it is 
challenging to measure because these strategies 
vary widely. Despite this, spreading general 
information can raise awareness and promote 
healthy behaviors. More research is needed to 
understand its impact fully.



MEDIA LITERACY
Equip the public with critical thinking skills to understand media messages related to substance use. Media 
literacy programs teach participants to recognize and resist harmful influences portrayed in the media, 
empowering them to make informed choices.

EXAMPLES
Workshops teaching participants how to 
analyze and evaluate biased media 
reporting on substance use and educational 
programs in schools focusing on media 
literacy skills.

EVIDENCE
Studies show that media literacy programs can help young 
people better understand messages about alcohol, tobacco, and 
other drugs. These programs teach critical thinking skills, which 
can lead to reduced substance use among teenagers and college 
students.

INFORMATION DISSEMINATION IMPLEMENTATION 
These steps outline approaches organizations and coalitions can take to effectively implement information 
dissemination strategies for prevention efforts.

IDENTIFY TARGET AUDIENCE 

• Understand the demographics, interests, and needs 
  of the community members who are most at risk for 
  substance use.

• Conduct surveys or focus groups to gather insights 
  into the preferences and concerns of the target 
  audience.

• Tailor prevention messages and materials to 
  resonate with the specific characteristics and values 
  of the target audience.

DEVELOP CLEAR MESSAGES

• Develop concise and compelling messages that 
  convey the risks associated with substance use and 
  the benefits of prevention.

• Use simple language and engaging visuals to 
  communicate key points effectively.

• Focus on empowering individuals, families, and 
  communities to make informed decisions and take 
  positive actions to promote their health and 
  well-being.

COLLABORATE WITH PARTNERS

• Form partnerships with local organizations, schools, 
  healthcare providers, law enforcement agencies, 
  and community leaders to amplify the reach and 
  impact of prevention efforts.

• Combine resources and expertise to develop 
  comprehensive and coordinated information 
  dissemination campaigns.

• Leverage existing networks and relationships to 
  engage the community and build support for 
  substance use prevention initiatives.

CHOOSE APPROPRIATE CHANNELS

• Use a mix of traditional and digital communication 
  channels to reach the target audience.

• Consider the preferences and accessibility of the 
  audience when selecting channels, such as social 
  media platforms, local newspapers, community 
  bulletin boards, and school newsletters.

• Tailor the message format to fit the chosen 
  channels, whether it’s through written articles, 
  infographics, videos, or interactive video content.

MONITOR AND EVALUATE

• Establish clear goals and objectives for information dissemination activities, such as increasing awareness, 
  changing attitudes, or reducing substance use rates.

• Implement tracking mechanisms to monitor the reach and engagement of prevention messages across 
  different channels.

• Collect feedback from the target audience and stakeholders to assess the effectiveness of the dissemination 
  strategies.

• Regularly review and analyze data to identify areas for improvement and make informed decisions about 
  future prevention efforts.



http://www.dccca.org/prevention-resources

https://ispri.ng/mxVY1           
Or scan here:

ADDITIONAL RESOURCES

Training on Positive Community Norms
https://www.montanainstitute.com/trainings

An Introduction to Positive Community Norms
https://www.montanainstitute.com/trainings

Promoting Positive Community Norms
https://www.cdc.gov/violenceprevention/pdf/efc-promoting-positive-community-norms.pdf

See DCCCA’s Media Campaign Toolkit for more information about choosing campaign 
messages to fit your strategic prevention plans:
https://ispri.ng/DMNkQ
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